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«Aging is not ‘lost youth’ but a new stage of opportunity and strength.»
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Introduction

Our goal in this project was to enhance the lives of 
elderly people by addressing social problems they 
face daily. Furthermore, our main objective for this 
project was to bring value to society by developing a 
holistic and integrated solution. This should address 
social problems such as the generational segregation 
and general personal challenges that come with 
growing old such as loneliness, social isolation, and 
lack of care. Moreover, we wanted to optimize these 
by providing a service to elderly people that enhance 
their life quality by integrating them back into society.

To achieve our goal we planed to research the topic 
of «growing old», cluster our new gained knowledge, 
and find problem zones. After selecting problems 
matching to our team’s goal we developed a solution 
and createed a prototype. Furthermore, we looked into 
communication design to further promote our service. 
Lastly, we implemented our prototype and used the 
gained feedback to make some last adjustments and 
improvements.

Before we began our project we looked into each 
of our strengths, weaknesses and preferred style of 
work. This helped us collaborate and work together 
successfully. We also assigned each team member to 
some main tasks that correspond with their course of 
study.

Noah Büchel

Studying: Design Management, International
Focus:  Communication Design
Tasks:   Communication Channels
  Visuallisations
  Mapping

Georgina Mrose

Studying:  Design Management, International
Focus:  Product Design
Tasks:  Project management
  Distribution of tasks
  Organisation of meetings
  Documentation
  

Janine Richener 

Studying:  Digital Ideation
Focus:  User Experience
Tasks:  Prototyping 
  Web design
  Interviews
  Blog



Hochschule Luzern - Design&Kunst - IDA (Interdisciplinarity in Design and Arts) «Remember the future – about growing old»                                                  April/June 2020

Noah Büchel, Georgina Mrose, Janine Richener                                                                                                                                                                                    page 3

Research

After conducting research about growing old in general and listening to guest speakers, we listed 
our key learnings of the different topics and started to cluster them in a mindmap. This helped us 
find problem zones that match our team’s goal. Furthermore, we looked into topics such as digital 
competency of elderly, use of technology in general, and the basic social needs which we also 
added to our mindmap.
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Concept

We wanted to create a service regional for 
Lucerne that will enhance the social life of 
elderly people by integrating them back into 
society. This was done by creating a digital 
platform that connects people and provides 
them with the opportunity for knowledge 
exchange. For our target group, we are focused 
more on two different age segments to enhance 
the generational segregation. Nevertheless 
anyone is welcome to join and participate in this 
exchange.

Our service represents connection, sharing, 
and exchanging skills and knowledge between 
different age groups. With a matchmaking 
system, our platform can connect people who 
want to learn a skill with those who offer to 
teach it.

Elderly People

Age:  65-85 years old
Job:  Retired

Criteria: People who still live at home (not in 
retirement or senior homes), who have the need 
for social contact, who are interested in other 
generations, and familiar with the basics of 
technology.

Young People

Age: 18-35 years old
Job: Students

Criteria: People who live alone or are lonely, 
who want to learn new things, who have a low 
budget income or can not afford to take classes, 
who are interested in other generations, who 
value sharing time with others.
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Personas  & Customer Journey

To complete our platform we came 
up with some personas who match 
our target groups. We based their 
profile on individuals we know 
and people we interviewed in the 
research process. This method 
helped us get to know our target 
groups better and it helped us 
understand the potential problems 
they might face, what problem 
zones could occur, and how we 
can best solve or minor them. 

Additionally, we created a customer 
journey for Ruth and Valerie. We 
looked into touchpoints that could 
be useful for the two different age 
groups especially when it comes 
do the communication design. 
The CJ also showes how the two 
women go through the process of 
signing up and meeting each other. 

HEINZ BUCHER

Group 3: Elderly Schmelderly IDA Design Jamming 2020 - Persona

About

Heinz Bucher just turned 67 years old 
and has recently retired. He used to be 
the school principal at a private school 
close to where he lives. However, 
since his retirement, he hasn't found a 
purpose or passion to take up. He has 
lost many of his daily social contacts 
and has too much time on his hands 
which he doesn't know how to fill. This 
results in him feeling isolated and 
down. These feelings of isolation are 
not helped by the fact that his wife 
still works and is away the whole day. 
Thankfully, on Wednesday afternoons 
he takes care of his grandchildren, 
which he always looks forward to 
doing. Having the possibility to interact 
with younger people, especially 
his grandchildren, makes him very 
happy. He feels like he can learn a 
lot from them and at the same teach 
them things and contribute to their 
knowledge growth.

Hobbies

Hiking
Reading
Listening to music
Playing the piano

Skills

Handicraft
Proofreading 
Social Skills 

Goals

Find a new passion
Spend time with his grandchildren 

Frustrations

Smartphones
Too much free time
Loss of daily routine
Loss of purpose
Loss of social network

Prefered Channels

Landline
Email
Whatsapp
Search engines

Georgina Mrose, Janine Richener, Noah Büchel

Personality

Demographics: 
Würzenbach, Lucerne

Status: Married
2 children (age 35 and 38), 
6 grandchildren

Age: 67

Job: School principal

Extrovert        Introvert

Passive            Active

Analytical        Creative

Rational                  Emotional

SIMON SCHMIED

Group 3: Elderly Schmelderly IDA Design Jamming 2020 - Persona

About

Simon Schmied is studying Information 
Technology at the Lucerne University of 
Applied Sciences and Arts. He is now 
in his third semester. He lives in Littau 
where he shares an apartment with 
two of his classmates. Furthermore, 
Simon has a part-time job as a waiter 
in a local restaurant. He works three 
evenings a week, due to that he has 
fallen behind on his final assignment of 
the semester. Therefore, he is looking 
for some support or aid in proofreading 
his work. Unfortunately, he doesn't 
know many people who are willing to 
help him as he hasn't got any family 
close by and his classmates are all 
busy with their own final assignment.

Hobbies

Football
Swimming
Listening to music

Skills

Tech Savvy
Mathematics

Goals

Pass his third semester of his studies
Go travelling over summer break
Win the yearly local football-cup 

Frustrations

Financial struggles
Falling behind on school work
Balancing work and school

Prefered Channels

Smartphone
Social media
Email
Search engines

Georgina Mrose, Janine Richener, Noah Büchel

Personality

Demographics: Littau, Lucerne

Status: Single

Age: 25

Job: Student, Information Technology 
at HSLU of Applied Sciences and Arts

Extrovert        Introvert

Passive            Active

Analytical        Creative

Rational                  Emotional

VALERIE MEIER

Group 3: Elderly Schmelderly IDA Design Jamming 2020 - Persona

About

Valerie Meier is studying Art and 
Education at the Lucerne University 
of Applied Sciences and Arts. She just 
finished her fourth semester which 
she spent working at an art gallery in 
Lucerne. For this reason, she moved 
here from Basel just before her 
internship started. As she had to work 
a lot, she never had the opportunity 
to get to know her surroundings. 
Therefore, she is looking forward to 
tackling this over her summer holidays. 
Unfortunately, she doesn't know many 
people living here and most students 
are leaving over summer so she wants 
to find a way to meet new people. 
She thought of joining a course over 
the summer but due to her financial 
situation, she couldn't find anything 
within her budget.

Hobbies

Performance art
Playing the saxophone
Volleyball

Skills

Social skills
Painting
Art and design history

Goals

Take part in a weekly jam session
Meet new people in Lucerne
Get to know Lucerne better
Make the world a better place

Frustrations

Financial struggles
Can't afford extern classes
Lonely in a new city

Prefered Channels

Smartphone
Social media
Email
Search engines

Georgina Mrose, Janine Richener, Noah Büchel

Personality

Demographics: 
Reussbühl, Lucerne

Status: Single

Age: 23

Job: Student, Art and Education at
HSLU of Applied Sciences and Arts

Extrovert        Introvert

Passive            Active

Analytical        Creative

Rational                  Emotional

RUTH HÄFLIGER

Group 3: Elderly Schmelderly IDA Design Jamming 2020 - Persona

About

Ruth Häfliger is 78 years old and lives 
alone in a ground floor apartment 
in Udligenswil. She has been alone 
ever since her husband passed away 
five years ago. Additionally, her two 
children don’t live in Lucerne and aren’t 
able to visit her as frequently as she’d 
like. She has been struggling with 
being alone and losing many of her 
friends due to their old age or illnesses.  
Furthermore, Ruth has been a stay at 
home mother all her life, which makes 
this new life situation particularly hard 
for her. She does not have as many 
tasks and activities throughout the day 
as she used to have. This has resulted 
in her feeling depressed and secluded. 
However, lately, she has been trying to 
find a new purpose and set daily goals. 
This has helped her regain faith and 
strength.

Hobbies

Knitting and sewing
Reading
Painting porcelain

Skills

Cooking
Making clothes 
Handicraft
Art

Goals

Learn a new language (Spanish)
Keep in contact with the world
Go on a cruise ship with her children

Frustrations

Loss of cognitive functions
Passing away of friends
Loss of social network
Loss of purpose
Loneliness

Prefered Channels

Landline
Letters
SMS

Georgina Mrose, Janine Richener, Noah Büchel

Personality

Demographics: 
Udligenswil, Lucerne

Status: Widowed
2 children (age 53 and 55)

Age: 78

Job: Housewife

Extrovert        Introvert

Passive            Active

Analytical        Creative

Rational                  Emotional
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Needs
Valerie needs to have 

control over the situation in 
order to feel safe 

Need recognition Exposure/Awareness Sign-up Engagement Experience Impact Advocacy

Valerie

Ruth

Needs
Wants to learn sth. new 
but has limited financial 

resources

Wants to establish social 
network

Needs
Wants to battle loneliness/

isolation

Wants to contribute 
to society

Wants to keep contact with 
young people

Targeted instagram ad

Ad in Ruths favorite magazine,
Fooby 

Needs
Value of exchange with 
the elderly needs to be 

communicated

Accessibility of the platform 
needs to be communicated

Activity
Valerie considers whether this service will benefit 
her. She analyzes alternative possibilities and 
evaluates the platform. The accessibility and 
simple concept as well as the exchange factor 
convince her to give it a try. 

Activity
Ruth is skeptical, because she has limited digital 
competencies and also mistrusts online services 
due to data and privacy concerns. However, 
she likes the simple concept and is also intri-
gued because this service might be personally 
relevant to her.

Activity
Valerie has to submit her E-mail, Phone number, 
adress confidentially and submit a short description 
about her as a person as well as a profile picture.  
She does this by herself. In a next step, she enters 
her areas of interests that she would either like to 
learn or teach: Art, handcraft and music. Her profile 
is now all set up and ready for interaction. 

Activity
Ruth has not signed up for a social media platform 
before, therefore her knowledge is limited. Howe-
ver, she is capable of following the simple website 
structure and finds the signup page, where she 
is assisted by the moderator bot who helps and 
guides her by voice. Ruth enters the interests: 
Cooking, Handcraft and art. 

Looks up alternatives

Visits sociALL website

Visits sociALL website

Needs
Concept of the platform 

needs to be clearly explai-
ned and defined 

Value of contribution needs 
to be clearly communicated 

Needs
Valerie is tech-savvy so she 
does not need assistance in 

signing up

Needs
Ruth is less tech savvy 
and therefore needs a 

moderator who explains 
and assists

Goes to Sign-up page

Is assisted by Moderator bot

Goes to sign up page 

Sign up is complete

Sign up is complete

Consults with family members

Needs
Valerie needs to see all 

kinds of offers in order to 
select the most appro-

priate one

Needs
Ruth needs to be appro-

ached in order to exchange 
with somebody

Match is made between Ruth and 
Valerie based on their Interests

Activity
Valerie is matched with a few users who have 
the same interests. She decides to contact Ruth, 
because Ruth seems interesting and is the user 
with the most similar interests. She contacts Ruth 
and asks her if she would be interested in teaching 
her something art related. 

Activity
Ruth looks through different offers and matches, 
when she is contacted by Valerie. She proposes 
that she could show Valerie how to paint ceramics 
and porcelain since Valerie would like to learn 
something art related. 

Look through art category

Look through matches who were assigned 
based on common interests

Look through various categories

Contact Ruth via direct message

Respond to Valerie via direct message

Needs
Ruth is extremely 
concerned with security 
and privacy and wants to 

Activity
After chatting for a while, they decide to meet 
eachother in a public space first. 
  

Meet eachother in Real life

Meet eachother in Real life

Activity
After getting to know eachother in a cafe first, Ruth 
invites Valerie into her home and shows her how to 
paint porcelaine and ceramics. Not only do they 
talk about the activity itself, but also exchange 
opinions and thoughts on other topics. They 
establish a friendship after the first meeting and 
continue to teach eachother things: Valerie tea-
ches Ruth how to use the piano that has been 
standing around Ruths apartment for ages but 
never got around to learn it. Sometimes they 
also meet to just have a coffee and talk about 
their day or things that happen in their lives.  

Needs
Valerie would like to learn something new 

from an experienced person and gain 
knowledge on how people grow old and also 

find a new friend. 

Needs
Ruth would like to pass on her knowledge 
and gain insights on how the younger 
generation thinks and behaves while also 
learning new valuable things from Valerie. 

Feelings
After taking part in the previous activity, 

Valerie wants to feel accomplished because 
not only did she learn something new, but 
she also exchanged with an elderly person 

and made a new friend. 

Feelings
Ruth wants to feel like she contributed to 
a social process and thereby feel like she 
is integrated in society. She also wants to 

establish a social network. 

Match is made between Ruth and 
Valerie based on their Interests

Visits sociALL social media accounts

Activity
After they met each other for the first time, they 
are asked to fill out a form where they evaluate 
the other person confidentally. This form is 
analyzed and developped into a 5 star rating, 
which other users can see in order to make 
more educated choices. 

Rate the interaction with Valerie

Rate the interaction with Ruth

Ruth lets sociALL know about the meeting

Valerie lets sociALL know about the meeting

Expectations
-Learn something new for free

-Make a social contact
-Learn something about Life

-Help somebody by spending time with them

Expectations
-Pass on knowledge/skills
-Contribute to something

-Pass time with something meaningful

Satisf ed with end result

Satis
f ed

 with 
end

 res
ult

Activity
Both users were happy with what they 
learned and taught which means loyalty to 
the platform. Not only are they ideally loyal to 
sociALL and engage in more exchanges but 
also recommend it to their friends and family 
members, which is a crucial part of our value 
communication. 

Recommend sociALL to other people

Recommend sociALL to other people

Customer Journey
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Communication Design

When developing our com-
munication design strategy, we 
quickly realized that we have 
to create two very different ap-
proaches, as the target groups 
have different needs and be-
haviours. However, we still wanted 
to implement the same design 
elements for both digital and 
physical advertising, as these 
elements represent the values we 
stand for as an organization. In 
order to properly communicate 
these values we chose different 
communication channels with 
the objective to raise as much 
awareness as possible. Our 
main channels for the elderly 
target group are posters at bus 
stops,train stations, public spaces, 
and grocery stores. Also, flyers 
that are distributed by our partner 
organisations. To address the 
younger demographic we found 
that it is most efficient to employ 
storytelling techniques via various 
social media channels such as 
Instagram, Facebook or Youtube. 
Additionally, the posters at the  
trainstations can influence this 
tartget group. There will also  be 
some print media distributed at 
universities in Lucerne.

Generationen verbinden,
Wissen vermitteln. 

Sociall
www.sociall.ch

Generationen verbinden,
Wissen vermitteln. 

Sociall
www.sociall.ch
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Website

We wanted to create a simple, easy, and 
understandable design for our website, which 
is still appealing to all generations. To achieve 
this, we created multiple clickable prototypes 
of our platform. We got the opportunity to test 
our prototype with elderly people. Our goal of 
this test was to see if they understood their 
way around the platform since they tend to 
have more problems with navigation on the 
internet. We also gained a lot from the feedback 
of Anna Haas about the general impression of 
the design, and the colours we used. Together, 
these different findings led us to our final design 
of our website, which you can see here.
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Conclusion

After working on this project for eight weeks, 
we are confident that our solution can make 
a difference in the lives of the elderly but also 
for others. When we look into the future we 
see big potential for our service. Future elderly 
people will always become more technology-
driven and the usability struggle we have now 
will decrease. Furthermore, we have set some 
possible goals that can be achieved in the 
years to come. We can imagine that in 2022 
there will be enough people on our platform to 
arrange weekly workshops taught by elderly 
and organised by us. Also, we want to develop 
an app to make the experience even more 
accessible. We can also see our service expand 
to other regions in Switzerland, for example, in 
central Switzerland. Lastly, we want to provide 
our service to retirement and senior homes 
throughout the country.

For further information and interest in our 
project, our process and research, please visit 
our blog ‘Elderly Schmelderly’. In our blog, we 
have uploaded all our findings, creations, and 
our behind the scenes work. 

https://blog.hslu.ch/design-jamming-3-fs20/

2020                   2022                                          2025                                                                    2030

Promote Sociall
Create Awareness
Advertisement

Focus on retirement 
and senior homes

Expand to other regions in
Switzerland

Organised workshops
Create an app
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